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The Introduction of Leader EAEETE |

()

i

( )

Pan Gang, the Chairman and President of Yili Group

2002 520
By 2002, he was the youngest president among the 520 key industrial enterprises

2005 6
He has been holding the position of Chairman and President of Yili Group since June 2005

External Recognition

Deputy of the China Communist Party Congress
Member of the national committee of CPPCC

Vice-chairman of All-China Federation of In

2002



()

The Introduction of Leader

External Recognition

2016
2016, Member of UNDP Private Sector Advisory Board

2011 , “ ”
2011," Outstanding Asia-Pacific Green Economy Leader”

2010 , “ ”
2010,“ Outstanding Business Leader in Asia-Pacific Region”

2009 , * 2009 K
2009," Top 10 Chinese economics leader”

2007 “ ”
2007," China-Russia friendship most elegant enterprise leader

”

2006 13 ”
2006, Davos* Youth Global Leader”

2006 , 13 ”
2006, National May-1st Labor Medal”

2005 ) CCTV "
2005 “ CCTV China Annual Economic Figure”

2004 , * "
2004," China Youth May-fourth Medal”
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Management Thinking

LTSI N
13 ” &“ ”
The "national networking" and "global networking" strategy
13 ” &“ ”
The “ precise management " and “ reverse innovation " management ideas

1] ” &“ n
The strategic partner of the Olympic Games and the World Expo

Accumulation is more important than speed, the prosperity of the
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Financial Data










@)

SG&A Ratio AR 1
Selling Expense Ratio G&A Ratio
30% - ;
26.7%
25.3% 6.7%
25% A 5.8%
| 5.3%
agye 51 "’ . a
20% - 17.9% L 4 A4 ¢
15% -
10% T T T T T T T 1 T T T T T T T 1

2009 2010 2011 2012 2013 2014 2015 2016 Q1

Source: Company Data







7).

TR S




2 ).

Stock Dividend Rate EAEETE |

80% -

59.2% 58.9%

60% - 51.3%

S 30.5%

20% -

0% -

2012 2013 2014 2015

Source: Company Data
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2016

2016 Company Plan

2016

Upgrade the leading quality strategy, Driving through innovation and
enhance the food safety and globalization, promoting healthy and

2016 Company Dep|0y production safety management
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Our Culture RS e

Be and be recognized as the most
trustworthy healthy food provider
around the world
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Our Culture BT 7

Core Values

Excellence Responsibility

Innovation




Soul of Brand EAEETE |

Nourish for Life

It is the provider of healthy
food and also the advocator
of healthy lifestyle
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