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Important Notice*

I. The Board of Directors, the Board of Supervisors, and the directors, supervisors and senior management
of the Company guarantee that the information of the Annual Report is true, accurate and complete and
there are no false representations, misleading statements or material omissions, and assume individual and
joint liabilities to the information contained herein.

I1. All directors of the Company attended the Board meeting.

I11. Da Hua Certified Public Accountants (Special General Partnership) has issued a standard unqualified
audit report for the Company.

V. Pan Gang ( ), the person-in-charge of the Company, Zhao Chengxia ( ), the person-
in-charge of accounting affairs, and Wang Aiying ( ), the person-in-charge of the accounting
department (head of the accounting department) hereby declare their guarantees for the authenticity,
accuracy and completeness of the fnancial report in the Annual Report.

V. The proposal for profts distribution or conversion of capital reserve to capital stock during the reporting
period approved by the Board of Directors.

According to the audit report numbered “Da Hua Shen Zi No. [2020]001121” issued by Da Hua Certifed
Public Accountants (Special General Partnership), the Company (parent company) recorded a net proft of
RMB7,493,903,744.43 for the year 2019 (in addition to the undistributed proft of RMB8,109,863,775.78
at the beginning of the year), appropriated RMB161,238,411.87 from the statutory surplus reserve and
distributed dividend in the amount of RMB4,254,689,325.60 for the year 2018. For the year under review,
due to the resign of some employees under equity incentives plans and other reasons, the distributed cash
dividend of RMB1,104,250.00 was recovered. As at the end of the reporting period, total comprehensive
income attributable to shareholder was 11,188,944,032.74.
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Section | Definitions

|. Defnitions

In this report, unless the context otherwise requires, the following terms shall have the following meanings:

Defnitions of Frequently-used Terms

Yili or the Company Inner Mongolia Yili Industrial Group Co., Ltd.

General Meeting of Stockholders The general meeting of stockholders of Inner Mongolia Yili Industrial Group Co., Ltd.
Board of Directors or the Board The board of directors of Inner Mongolia Yili Industrial Group Co., Ltd.

Board of Supervisors The board of supervisors of Inner Mongolia Yili Industrial Group Co., Ltd.

Articles of Association The articles of association of Inner Mongolia Yili Industrial Group Co., Ltd.

CSRC China Securities Regulatory Commission

SSE Shanghai Stock Exchange
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Section Il Company Profile and Principal
Financial Indicators

|. Corporate Information

Chinese name
Abbreviated Chinese name

English name INNER MONGOLIAYILI INDUSTRIAL GROUP CO., LTD.
Abbreviated English name YILI
Legal representative Pan Gang ( )

Il. Contact Persons and Contact Information

Secretary to the Board Representative for securities affairs
Name Qiu Xiangmin ( ) Liu Yanan ( )
Address No.1 Jinshan Avenue, Jinshan Development Zone, Hohhot No.1 Jinshan Avenue, Jinshan Development Zone, Hohhot
Telephone 0471-3350092 0471-3350092
Fax 0471-3601621 0471-3601621
Email gxm@yili.com ytnliuyanan@yili.com
[ll. Basic Information
Registered address No.1 Jinshan Avenue, Jinshan Development Zone, Hohhot
Postal code of the registered address 010110
Business address No.1 Jinshan Avenue, Jinshan Development Zone, Hohhot
Postal code of business address 010110
Website http://www.yili.com

Email info@yili.com
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VI. Other Relevant Information

Accounting frm engaged by Name Da Hua Certifed Public Accountants (Special General Partnership)
the Company (domestic) Place of business 12/F, 7" Building, No.16 Xi Si Huan Zhong Road, Haidian District, Beijing
Signature of accountants Wu Shaohua ( ), Zhou Jinru ( )

VII. Principal Accounting Data and Financial Indicators for the Past Three Years

(1) Principal accounting data
Unit: Yuan Currency: RMB




ANNUAL REPORT @edekRke)

(I1) Differences in net proft and net assets attributable to the shareholders of the listed company disclosed in the fnancial

reports prepared under foreign accounting standards and PRC GAAP
CApplicable VNot applicable

(1) Explanation on the differences between domestic and foreign accounting standards:

CApplicable VNot applicable

IX. Principal Financial Data for the Year 2019 by Quarter

Unit: Yuan Currency: RMB

The frst quarter The second quarter

The third quarter The fourth quarter

(January — March) (April = June) (July — September)  (October — December)
Operating revenue 23,077,373,617.97 21,887,760,617.31 23,552,042,711.66 21,491,955,905.32
Net proft attributable to the shareholders  2,275,767,650.20 1,504,763,880.66 1,850,160,423.81 1,303,071,475.80

of the listed company
Net proft attributable to the shareholders
of the listed company after deducting
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Explanation on the differences between the quarterly data and the data disclosed in periodic reports
TApplicable VNot applicable

X. Non-recurring Gains and Losses and Amounts

VApplicable CNot applicable

Unit: Yuan Currency: RMB
Item of non-recurring gains and losses 2019 Note 2018 2017

(if applicable)

Proft or loss from disposal of non-current assets 126,664,298.28 -85,047,999.60 -9,052,222.31
Tax refunds, deductions from unauthorized approval, or approval without formal
documents or under contingency situations
Government subsidies recognized in the current profit or loss (except those closely  718,148,524.10 832,019,423.61  849,342,304.85
relating to normal business, complying with the provisions of government policy and
continually obtaining according by certain standard or quantity)
Fund possession cost of non-financial enterprises recognized in the current profit or
loss
Gains generated by the Company when cost spent on acquiring subsidiaries,

associates and joint enterprises is less than the fair value of the identifable net assets
of investees upon acquisition

Proft or loss from exchange of non-monetary assets

Proft or loss from entrusted investment or management of assets

Provisions for asset impairment due to force majeure factors such as natural disasters
Proft or loss from debt restructuring

Corporate restructuring charges, such as employee settlement fees, integration costs,
etc.

Proft or loss from transactions with obvious unfair transaction price

Net profit or loss of subsidiaries acquired through business combination under
common control from the beginning of the period to the date of combination

Proft or loss from contingent events non-related to the Company’s normal operations
Except the effective hedging business associated with the Company’s normal
operations, proft or loss from changes in fair value of fnancial assets held for trading
and financial liabilities held for trading, as well as investment income from the
disposal of financial assets held for trading, financial liabilities held for trading and
fnancial assets available for sale

Except the effective hedging business associated with the Company’s normal  78,163,067.12 378,925.66
operations, proft or loss from changes in fair value of fnancial asset held for trading,
derivative fnancial assets, fnancial liabilities held for trading and derivative fnancial
liabilities, as well as investment income from the disposal of fnancial assets held for
trading, derivative financial assets, financial liabilities held for trading, derivative
Tnancial liabilities and other debt and equity investment

Reversal of the provision for receivables that had been subject to individual 95,073.87 115,950.00 105,194.30
impairment assessment

Proft or loss from external entrusted loan

Proft or loss from changes in fair value of investment real estate that is subsequently
measured at fair value

Effect of one-time adjustment on proft or loss for the period according to the laws or
regulations in relation to tax and accounting

Custody income from entrusted operations

Other non-operating income and expenses not listed above -91,735,807.11 -66,904,123.08  -25,236,502.99
Other proft or loss items meet the defnition of non-recurring gains or losses

Effect on minority shareholders’ interest -2,358,446.54 3,285,009.94 -603,714.09
Effect on income tax -163,372,212.95 -122,148,048.96 -141,919,430.06

Total 665,604,496.77 561,699,137.57 672,635,629.70




Xl. Items Measured at Fair Value

VApplicable CINot applicable
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Unit: Yuan Currency: RMB

Item Beginning balance Ending balance Change for the Effect on proft for
period the period
Investment in other equity instruments 1,183,948,702.18 1,147,896,142.44 -36,052,559.74 168,020,073.57
Financial assets held for trading 262,123,843.46 389,993,987.17 127,870,143.71 59,643,468.55
Other non-current fnancial asset 142,167,713.34 142,167,713.34 567,713.34
Financial liabilities held for trading 37,079,015.63 37,079,015.63 -667,866.77
Total 1,446,072,545.64 1,717,136,858.58 271,064,312.94 227,563,388.69

XII. Others

TApplicable VNot applicable




ANNUAL REPORT dekke)

Section lll Business Overview

|. Description of Principal Business, Business Model and Industry Conditions of the
Company during the Reporting Period

(I) Principal business and business model of the Company during the reporting period

1. Business scope

During the reporting period, the Company mainly engages in processing, manufacturing, and sale of various dairy products and
healthy drinks. It possesses a few series of product offerings, including liquid milk, milk beverage, milk powder, yogurt, ice cream,
cheese,milk fat, packaged drinking water. During the reporting period, the products of the Company are mainly sold in domestic
market, and some for export.

During the reporting period, the healthy drink product business of the Company is still in its infancy. The following analysis on the
industry refers to the dairy industry.

2. Business models

(1) Business model: During the reporting period, based on the division of product series and services, the Company has established
six segments of product operation, namely, liquid milk, milk powder, ice cream, yogurt, healthy drink and cheese, each with its own
business department. Under the strategic planning and professional management of the Company, those business departments are
engaged in the production, supply and sales operations in their respective business areas.

(2) Procurement model of raw materials: The Company collectively procures the principal raw and auxiliary materials through tender
S0 as to promote its effciency of funds usage and bargaining power.

(3) Procurement and supply model of raw milk: Through capital or technical cooperation and by offering embedded service, the
Company plays an exemplary role of a leading enterprise in agricultural industrialization. It establishes an interest community among
milk suppliers, stabilizes and increases milk supply as well as meets demand for dairy production.

(4) Production model: Pursuant to several industrial regulations like the Entry Conditions of the “Dairy Product Processing
Industry” and the “Industrial Policies on the Dairy Product Industry”, the Company follows the “Global Networking” scheme to
deploy its production base, strictly complies with the product quality and safety standards, and provides products and services both
domestically and overseas.

(5) Logistics and delivery models: The Company uses big data technologies to scienti



3. Key performance drivers

During the reporting period, the Company has remained its
commitment to the principle that “Yili Means Quality” put
forward by Chairman Pan Gang and adhered to the “Quality
Leadership” strategy, and continued to offer customers
with healthy and nutritious products. We have built a
“global health ecosystem” jointly with our partners while
helping every customer to pursue a healthy life. Under the
development concept of “Open and Inclusive, Innovation-
driven, Win-win Cooperation”, the Company maintained
healthy growth in its overall business.

In recent years, by following the trend of consumption
upgrade closely, the Company has actively developed
new categories and expanded new businesses. During the
reporting period, sales revenue of new products accounted
for 19.4%, representing an increase of 4.6 percentage
points compared with the same period of last year. During
the same period, businesses such as dairy drinks, cheese,
milk fat and packaged drinking water have been launched
successively, which would be the new growth point of the
Company.

During the reporting period, as the Company adhered to
the concept of “Nature, Nutrition and Health”, continued
to improve its brand value and implemented precision
marketing, the sales revenue of key products such as
“Satine”, “Ambrosial”, “Chang Qing”, “Pro-Kido”,
“Chocliz” and “Changyi 100%” has recorded a year-on-
year increase of 22.3%.
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During the reporting period, the Company accelerated its pace of global high-quality resources integration and continued to promote
its business in Southeast Asian market by way of investment and mergers and acquisitions, which brought stable development to
its international business. We acquired Westland Co-Operative Dairy Company Limited in New Zealand and completed the phased

layout of international business.

During the reporting period, relying on global resources, the Company continued to comprehensively improve its consumption
insight and supply chain operation effciency via technologies such as big data and intelligent manufacturing.
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I1. Description of Significant Changes to Major Assets of the Company during the
Reporting period

CApplicable VNot applicable

[1l. Analysis on Core Competitiveness during the Reporting Period

VApplicable CNot applicable
During the reporting period, the Company’s core competitiveness has been further strengthened and improved:

1. Synergetic advantage of effcient global supply chain

The Company continues to build a “sustainable network for global supply chain”. During the reporting period, the Company further
enhanced its level of overall planning and synergy worldwide at each segment of supply, production and sales by taking a series of
initiatives such as acquiring Westland Co-Operative Dairy Company Limited in New Zealand, constructing a production base in
Indonesia and expanding South East Asia market, so as to ensure the efficient operation of its global supply chain. By the end of
December 2019, the overall production capacity of the Company has reached 11,850,000 tons each year.

During the reporting period, by deepening the cooperation mechanism of the healthcare industry chain across the board, the
Company joined hands with more than 100 partners around the world to build a “global healthcare ecosphere” to gather high-quality
global resources and enhance global resource protection and risk emergency capabilities.

2. Outstanding brand advantage

During the reporting period, the Company continuously pushed forward the construction of its global brand system, pursued the goal
of “nurturing life and vitality and sharing the health of the world” and kept strengthening its communication and interaction between
its brand and customers to build a healthy brand image with quality product and service.

During the reporting period, among the BrandZ™ “Top 100 Most Valuable Chinese Brands in 2019” list, the Company ranked first
in the food and dairy rankings for 7 consecutive years, and was awarded the world‘s most promising dairy brand honor by Brand
Finance.
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3. Excellent channel penetration capability

During the reporting period, the Company actively explored new retailing models such as “membership marketing”, “community
marketing” and “O20 delivery”. While expanding channels, the Company promoted the integration of on-line and off-line channels;
at the same time, the Company continued to implement its channel cultivation plans to keep improving its channel penetration
level. By the end of December 2019, village-and-town market sales points which the Company served has reached approximately
1,039,000, representing an increase of 8.0% compared with last year.

4. Leading product innovation ability

During the reporting period, leveraging on the innovation mechanism throughout the whole industry chain, the Company optimized
its innovation model and continued to increase input in research and development, technology and innovation, vigorously tapped
into the field of Comprehensive Health. It launched “Yiran” Milk Minerals Water, “Inikin” volcanic chilled mineral water, “Pro-
Kido” infant formula Goat milk powder, “Pro-Kido Seine Mouiller” organic infant formula milk powder and other new products. By
the end of December 2019, Yili has accumulatively obtained 2,703 patent authorizations, of which 515 inventions were authorized
patents, and 4 patents won China Patent Excellence Award.

5. More cohesive corporate culture

During the reporting period, the Company further promoted corporate culture construction, actively pushed forward the
materialization of global cross-cultural integration projects, which further enhanced all staff’s morale, focus and competitiveness.
Its corporate belief of “Yili represents the highest quality” was deeply planted in everyone’s heart, while ownership mindset, strong
sense of responsibility and powerful execution ability have become the unique core spirit of Yili people. Its corporate culture guides,
gathers and motivates Yili people around the world that continuously injects robust spirit and momentum into our strategic goals.
Corporate culture has already become the Company’s core competitive advantage that could not be imitated.
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Section IV Discussion and Analysis on
Operations

I. Discussion and Analysis on Operations



[I. Business Operation
during the Reporting Period

During the reporting period, the Company
actively seized the market growth
opportunities. When adhering to the
principle of “Yili Represents the Highest
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Company.
For the same period, the Company’s high-end ambient yogurt Ambrosial series were officially launched in Southeast Asia, which
were favored by consumers in Singapore, Myanmar, and other countries.

4. Actively carried out business innovation and built excellent operational capacity with “Precise Marketing, Lean Operation and
Precise Management” as the core.

During the reporting period, the Company relied on the big data platform to accurately set the targeted consumer groups, and
continuously accelerated the pace of innovation and upgrading of flavors, packaging and production technology for key products,
thereby improving consumer satisfaction and promoting product sales. During the reporting period, research data on retailing
released by Nielsen showed that “Satine” organic ambient liquid milk accounted for 45.7% of the retail market share, ranking the
first in the corresponding market segment. Kantar Consumer Index “Asian Brand Footprint Report 2019” indicates that Yili has
continuously increased its penetration and become the choice of over 90% of Chinese households, which is the most popular brand
among Chinese consumers.

In recent years, in order to capture new business growth opportunities, the Company has been optimizing the service capacity of
the existing channels continuously by actively expanding new retail sales channels such as social e-commerce and 020 delivery.
During the reporting period, the Company recorded a 49% increase in the revenue from its e-commerce operation compared with last
year. For the same period, research data on retailing released by Nielsen showed a 27.1% year-on-year growth in retail sales through
the maternal-and-infant channel, and year-on-year increase of 4.2 percentage points in the market share of ambient liquid milk for
convenience stores in terms of retail sales.

During the reporting period, the Company focused on building a brand-new development model for the country town business and its
market penetration rate continued to rise. Survey data released by Kantar showed that, as of December 2019, the penetration rate of
the Company’s ambient liquid dairy products was 84.3%, an increase of 1.9 percentage points from the same period of last year. For
the same period, the number of the Company’s offine liquid milk points of sale reached 1,910,000, increased by 9.1% over the same
period of last year.

During the reporting period, the Company actively explored and innovated in the areas of consumer demand insight, intelligent
manufacturing, and optimization of supply chain operations with the help of technologies such as the Internet of Things, big data, and
Al to promote sustainable business development.

5. Joined hands with partners to build a “Health Industry Ecosphere”.

In recent years, the Company has continuously provided capacity building and financing services to upstream and downstream
partners in the dairy industry and continued to give them finance support through financial inclusion platform of the industry chain
and innovating fund-raising support

models. During the reporting period, the iz
Company granted facilities of RMB18.3 ~
billion, providing financing services to

4,137 upstream and downstream partners. o () [
From 2014 to 2019, the Company has :
accumulatively granted facilities of about
RMB46.4 billion and has cumulatively =
served 5,992 customers. s ,H;
During the reporting period, the {Eﬁﬁ
Company successively launched health

. -
P I E SR rlﬁ ﬁ-"
I

industry projects such as “Yili Modern D
Smart Health Valley” and “Yili Green
Intelligent Demonstration Zone”. With the an . ng o am i

advancement of the projects above, the
Company could gather global partners and
give full play to the industry ecosphere,
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thereby promoting the sustainable
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price resulted in a revenue increase of RMB468 million and an additional cost of RMB1.932 billion was generated by changes to
material prices and product restructuring.

During the period, the main business revenue from milk powder and dairy products amounted to RMB210.055 billion, representing an
increase of RMB2.010 billion over the previous period and a 24.99% year-on-year growth. The cost of main business amounted to
RMB5.216 billion for the period, representing an increase of RMB1.578 billion over the previous period and a 43.38% year-on-year
growth. In particular, an increase in sales volume contributed to RMB1.237 billion in revenue growth and RMB1.033 billion in cost
increment. Apart from that, product restructuring contributed to a revenue increase of RMB556 million, while changes to sales price
resulted in a revenue increase of RMB217 million and an additional cost of RMB545 million was generated by changes to material
prices and product restructuring.

During the period, the main business revenue from ice cream products amounted to RMB5.631 billion, representing an increase of
RMB634 million over the previous period and an 12.70% year-on-year growth. The cost of main business amounted to RMB3.012
billion for the period, representing an increase of RMB267 million over the previous period and a 9.73% year-on-year growth.
In particular, an increase in sales volume resulted in an increase of RMB239 million and RMB136 million in revenue and cost
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Major Products Unit Production Sales  Inventory Increase/Decrease in Increase/ Decrease in Increase/ Decrease in

production compared sales compared with inventory compared
with last year (%) last year (%) with last year (%)

Liquid milk Ton 8,758,252 8,709,404 267,065 8.03 7.77 22.39

Milk powder and dairy Ton 181,468 143,412 48,889 65.76 31.56 351.30

products

Ice cream products Ton 410,050 405,850 15,680 2.90 3.25 36.59

Other products Ton 14,104 10,528 3,576 N/A N/A N/A

Description of production and sales
The increase in production, sales and inventory of milk powder and dairy products was mainly due to the combination of Westland
Co-Operative Dairy Company Limited during the period.
The increase in inventory of ice cream products was mainly due to the combination of THE CHOMTHANA COMPANY LIMITED
during the period.
(3) Table of cost analysis

Unit: Yuan
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By Product
Product Cost component Amount for the Proportion  Amount of the Proportion in total Changes in the amount for tExplanation
period in total cost same period of  cost for the same  he period compared with
for the period  last year period of last year the same period of last year
(%) (%) (%)
Liquid milk Direct materials 42,595,698,013.92 89.11 37,992,556,422.91 89.29 12.12
Direct labor 1,232,457,582.66 2.58 1,061,369,757.15 2.49 16.12
Production expenses  3,969,671,876.17 8.31 3,498,592,164.75 8.22 13.46
Milk powder and dairy  Direct materials 4,330,803,249.36 83.03 2,962,614,598.24 81.43 46.18
products Direct labor 217,159,280.65 4.16 149,872,363.22 412 44.90
Production expenses  668,342,462.16 12.81 525,643,034.71 14.45 27.15
Ice cream products Direct materials 2,236,140,591.98 74.24 2,042,650,768.61 74.40 9.47
Direct labor 261,874,841.47 8.69 245,900,330.70 8.96 6.50
Production expenses  514,209,328.98 17.07 456,674,248.41 16.64 12.60
Other products Direct materials 35,981,286.07 88.99 N/A N/A
Direct labor 327,970.90 0.81 N/A N/A

Production expenses 412370941 1% 1®p0p@RA




(2) The increase in administrative expenses was mainly due to the
increase in remuneration of employee, which was attributable to
the expansion of the Company’s business scale, the acquisition of
subsidiaries, the adjustment of staff salaries and the increase in equity
incentive expenses during the period.

(3) The increase in finance expenses was mainly due to the increase in
interest expenses during the current period.

(4) The increase in investment income was mainly due to the disposal of
part of the equity of Shandong New Jufeng Technology Packaging Co.,
Ltd. and the increase in investment gain arising from long-term equity
investment accounted under equity method during the current period.
(5) The increase in gains on fair value changes was mainly due to the
increase of the fair values of the commodity futures contracts held by
the subsidiaries and the increase of the fair values of Chengdu Bank
Co., Ltd. during the current period.

(6) The increase in credit impairment loss was mainly due to the
classification of the impairment provision for various financial
instruments originally recognized in impairment loss of assets into
credit impairment loss upon the initial adoption of new standards for
fnancial instruments during the current period.

(7) The increase in impairment loss of assets was mainly due to the
provision of inventory impairment by the subsidiary, Westland Dairy
Company Limited as the inventory cost was higher than the net
realizable value, and the impairment provisions for idle fixed assets of
some subsidiaries during the current period.
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(8) The increase in gains on asset disposal was mainly due to the decrease of loss on disposal of machinery and equipment during the

current period.

4. R&D investment

(1) Table of R&D investment
v Applicable 01 Not applicable

Unit: Yuan
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The Company continuously strengthened standardization system construction and strategic layout of intellectual property rights,
continuously promoting open innovation, having close cooperation with top scientifc research institutions in global agriculture, food
and life science, as well as upstream and downstream enterprises to further strengthen innovation support and service, improve the

Company’s performance in innovation, and take the lead in the development of the industry.

5. Cash fows
v Applicable 01 Not applicable

Unit: Yuan
Item Amount for the  Amount for the same Amount of Range of

current period period of last year change change

Cash received from interest income, charges, and 21,609,380.00 565,817,378.40 -544,207,998.40 -96.18%
commissions
Cash from tax return 1,123,140.80 -1,123,140.80 -100.00%
Cash received from disposal of investments 846,917,213.89 1,448,575,837.42 -601,658,623.53 -41.53%
Cash received from returns on investments 209,199,931.77 116,056,383.93 93,143,547.84 80.26%
Net cash received from disposal of subsidiaries and 2,000,000.00 2,000,000.00 N/A
other business entities
Other cash received related to investing activities 516,218.89 -516,218.89 -100.00%
Cash paid for acquisition of fxed assets, intangible ~ 9,242,858,743.28 5,090,600,464.62 4,152,258,278.66 81.57%
assets and other long-term assets
Cash paid for acquisition of investments 152,853,521.31 1,625,000,000.00 -1,472,146,478.69 -90.59%
Net cash paid for the acquisition of subsidiariesand  1,616,983,173.08 1,616,983,173.08 N/A
other business entities
Other cash paid related to investing activities 79,000,989.89 270,700,593.29 -191,699,603.40 -70.82%
Cash received from capital contributions 274,893,825.00 18,000,000.00 256,893,825.00 1427.19%
Cash received from borrowings 16,569,725,526.64 4,983,000,000.00 11,586,725,526.64 232.53%
Other cash received relating to fnancing activities ~ 2,353,012,000.00 2,353,012,000.00 N/A
Other cash paid related to fnancing activities 5,871,460,724.50 37,382,061.11 5,834,078,663.39  15606.63%

(1) The decrease in cash received from interest income, charges and commissions was mainly due to the decrease in deposits of the
subsidiary, Yili Finance Co., Ltd. during the current period and the decrease in interest income resulted from the lower interest rate
compared with that of same period of last year.

(2) The decrease in cash from tax return was mainly due to the tax refund received by subsidiary during the previous period did not
occur during the current period.

(3) The decrease in cash received from disposal of investments was mainly due to the less amount received upon the maturity of
wealth management products during the current period compared with the previous period.

(4) The increase in cash received from returns on investments was mainly due to the increase in cash dividends received from equity
instrument investment during the current period.

(5) The increase in net cash received from disposal of subsidiaries and other business entities was mainly due to the recovery of
equity funds during the current period from the sale of the subsidiary, Zhalantun Yili Dairy Co., Ltd. during the previous period.

(6) The decrease in other cash received related to investment activities was mainly due to the time deposit received by the subsidiary,
Oceania daily limited upon maturity during the previous period did not incur for current period.
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(9) The increase in net cash paid for the acquisition of subsidiaries and other business entities was mainly due to the cash outflow
incurred by the business combination not under the common control during the current period.

(10) The decrease in other cash paid related to investing activities was mainly due to the larger amount of pl]

transaction by quotation purchased by the subsidiary, Yili Finance Co., Ltd. for the previous period.

(11) The increase in cash received from capital contributions was due to the exercise of Share Options held by equity incentive
targets for the current period and the receipt of cash from the issuance of new shares.

(12) The increase in cash received from borrowings was mainly due to the issuance of bonds and increase in short-term borrowings
in the current period.

(13) The increase in other cash received relating to financing activities was mainly due to the receipt of subscription monies of
restricted shares granted to equity incentive targets in the current period.

(14) The increase in other cash paid related to fnancing activities was mainly due to the repurchase of Shares by the Company in the
current period.

() Explanation on the material change in proft due to non-main business
T Applicable v Not applicable

0 o 8 L
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(1) Analysis of assets and liabilities
v Applicable 01 Not applicable
1. Table of assets and liabilities
Unit: Yuan
Item Amount as at Percentageof ~ Amountasat  Percentage of  Percentage of change in the Explanation
theend of the total assets asat the theend of the total assetsasat amount as at the end of the
current period end of the current previous period theend of the  current period compared to

period (%) previous period that as at the previous period
(%) (%)

Financial assets held for trading 389,993,987.17 0.65 N/A
Financial assets measured at VSOE and of which 498,843.46 -100.00
the variation is booked in current period P&L

Accounts receivable 1,615,510,453.56 2.67 1,101,026,608.06 2.31 46.73
Inventories 7,715,031,334.22 12.76 5,507,073,963.85 11.57 40.09
Non-current assets due within one year 303,240,656.65 0.50 N/A
Other current assets 2,783,098,811.83 4.60 5,000,433,575.10 10.50 -44.34
Available-for-sale fnancial assets 831,010,989.62 175 -100.00
Investments in other equity instruments 1,147,896,142.44 1.90 N/A
Other non-current fnancial assets 142,167,713.34 0.24 N/A
Real estate investment 533,295,854.46 0.88 N/A
Construction in progress 6,165,050,218.38 10.20 2,686,705,865.46 5.64 129.47
Intangible assets 1,408,682,162.74 2.33 639,268,640.97 134 120.36
Goodwill 527,543,825.21 0.87 10,678,610.25 0.02 4,840.19
Long-term deferred expenses 678,728,012.92 1.12 58,537,612.15 0.12 1,059.47
Other non-current assets 3,150,959,048.48 521 1,718,472,140.06 361 83.36

Short-term borrowings 4,559,631,340.89 7.54 1,523,000,000.00 3.20 199.38
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Item

Amount as at

Percentage of

Amount as at

Percentage of

Percentage of change in the Explanation

the end of the total assets as at the the end of the total assets asat amount as at the end of the
current period  end of the current previous period

the end of the

current period compared to

period (%) previous period that as at the previous period
(%) (%)
Financial liabilities held for trading 37,079,015.63 0.06 N/A
Receipts in advance 6,020,058,284.82 9.96 4,400,761,321.98 9.24 36.80
Other payables 3,821,658,464.62 6.32 1,221,000,408.98 2.56 212.99
Non-current liabilities due within one year 306,192,224.58 0.51 33,128,853.96 0.07 824.25
Other current liabilities 3,069,386,047.58 5.08 10,405,666.01 0.02 29,397.26
Long-term borrowings 471,124,135.41 0.78 289,000.00 162,918.73
Bonds payable 1,500,000,000.00 248 N/A
Deferred tax liabilities 505,136,715.80 0.84 105,918,440.05 0.22 376.91
Capital reserve 844,438,895.39 1.40 2,841,336,959.07 597 -70.28
Other comprehensive income 984,142,651.34 1.63 375,236,186.82 0.79 162.27

Other explanations

(1) The decrease in available-for-sale financial assets, financial assets measured at VSOE and of which the variation is booked
in current period P&L and the increase in financial assets held for trading, investments in other equity instruments and other
comprehensive income were mainly due to the impact of initial application of new fnancial instrument standards. For details, please
refer to "41. (3) Application of new financial instrument standards, new income standards or new lease standards since 2019 to
adjust the application of the relevant items in the fnancial statements at the beginning of the year" under “V. Signifcant Accounting

Policies and Accounting Estimates” in Section XI in this report.

(2) The increase in accounts receivable was mainly due to the increase in accounts receivable by acquiring Westland Co-Operative
Dairy Company Limited, and the increase in sales accounts receivable from supermarkets and e-commerce.
(3) The increase in inventories wa