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About Yili
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• Yili ranks among the Global Dairy Top 5 and has sustained an undisputable position of No. 1 in Asia for eleven consecutive years. Yili is 
China's largest dairy producer, offering the largest number of products. Yili has now put into place a network comprising a global resource 
system, a global innovation system and a global market system in regions where the dairy industry is well developed. These regions include 
Asia, Europe, the Americas, and Oceania. Yili has over 2,000 partners distributed in 39 countries across six continents. The company owns 15 
R&D and innovation centers and 75 production bases. Its limऀl il .  il  poD e yo7rt c eese and ice cel
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Financial Highlights
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RMB (million) ���� ���� Growth rate �����4� �����4� Growth rate

Revenue ������� ������� ������ ������ ������ �����

Revenue from core business ������� ������� ������ ������ ������ �����

Gross profit1 ������ ������ ������ ������ ������ �����

Gross profit margin ����� ����� ����SSWV ����� ����� ����SSWV

Selling expense ratio ����� ����� ����SSWV ����� ����� �����SSWV

G&A expense ratio ���� ���� �����SSWV ���� ���� �����SSWV

Operating profit ������ ������ ������� ����� ����� �������

Net profit attributable to 
shareholders of the company ������ ����� ������� ����� ����� �������

Net profit margin ���� ���� �����SSWV ����� ����� �����SSWV

EPS (RMB) ����

�����IL���㐀

�

�

�

�

�

Ȁ�U D WH

�

Q

H

V

V

�

���� ��

W�
SSWV �������



Core Business Revenue Segment Breakdown
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RMB (million)

2023 2024 2024Q1 2025Q1

Revenue % Revenue % Growth 
rate Revenue % Revenue % Growth 

rate

Liquid milk ������� ����� ������� ����� ������ ������� ����� ������� ����� �����

Milk powder and 
milk products

������� ����� ������� ����� ���� ������ ����� ������ ����� �����

Ice cream ������� ���� ������ ���� ������ ������ ����� ������ ����� �����

Other products ���� ���� ���� ���� ����� ���� ���� ���� ���� �����

Total ��������� ������ ��������� ������ ����� ������� ������ ������� ������ ����

Data source: Company data



Gross Margin by Segment
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Operating Efficiency
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Notes Receivable and Accounts Receivable Turnover (Days) Inventory Turnover (Days)

Cash Turnover (Days)Notes Payable and  Accounts Payable Turnover (Days)
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Data source: Company data



Cash Flow and Capital Expenditure

10

�������

�������

���� ����

������
������
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���

���� ����

Cash paid for fixed assets, intangible 
assets and other long-term assets

Net cash from the subsidiaries

Unit: million RMB

Net cash flow from operating activities Capital expenditure

Unit: million RMB

Data source: Company data



EBITDA, ROIC and Dividend Rate

11

EBITDA & EBITDA Margin 52,&

�����
����

0 r a aga a    i ida d  a �i  a i a a  r di ar  ar a dar  � ar a  a�����������D‰��D‰��L �D‰��WV �Lx���
�&

������ ���� ���� ����

��
�� �Le



Catalogue

1 About Yili

2 Financial Review

3 Business Review & Outlook

4 ESG & Sustainable Development

5 Long-term Vision



Continuously communicate with consumers, and ranked top among dairy 
brands
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Continuously strengthen brand building
Yili continued to enhance brand and consumer interaction. 
Through diversified media channels, company improved online 
marketing, and established the emotional connection with 
consumers. Company also launched numerous customized 
products centered around Chinese Olympic athletes. 

Rank No. 1 brand in the industry
In 2024, on the Kantar BrandZ Most Valuable Global Brands 
ranking list, "Yili" has topped the global dairy industry for many 
consecutive years. According to the Kantar Worldpanel, Yili has 
retained its first place on the "Top Ten Preferred Brands List for 
Chinese Consumers". The "Top 10 Most Valuable Dairy Brands 
in the World in 2024" list released by Brand Finance shows that 
Yili has held the first position for five consecutive years.
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Adhere to innovation-driven development to promote the high-quality 
development of the industry 
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Actively promote healthy product innovation
Implemented the "clean label" and the actions of "sugar, fat, and salt reduction" 
for the main products. Through innovation, Yili made breakthroughs in fields 
such as sugar and fat reduction, natural flavor enhancement, sustainable 
packaging, and low-carbon products.

Enhance deep processing capacity of dairy products
Developing the deep processing capability of dairy products and built the 
largest cheese curd production line in China, Yili has made new breakthroughs 
in the bottleneck technologies and enriched the product matrix of high-value-
added products such as cream, cheese, and lactoferrin etc.

Carry out research on consumers' nutritional needs
Yili conducts research on consumers' nutritional needs throughout their life 
cycles. Yili continuously innovates marketing methods to provide consumers 
with convenient interactive experiences, and promotes the high-quality 
development of the industry.

Company Innovation



Accelerate digital transformation to provide more agile and efficient innovation 
and operation
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Yili launched the digital application platform for breast milk research, 
and utilized AI to improve the efficiency of formula R&D. Create 
products collaboratively with consumers in an agile manner, and 
accelerate product iteration.

Accelerate product innovation

Precise operation across all domains
Achieve more precise and efficient media placement through 
digitalization. Implement refined management on omni-channels, 
provide a more convenient shopping experience.

Accelerate deployment of artificial intelligence
Yili employs full-time AI team, conducts data analysis and targeted 
modeling for key business scenarios to make business decisions more 
scientific and rigorous. Yili also create�enCri pfynooCfi rwupq i @odelCfnCri  e�lsy _s d%sdcy iiIi I # 
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Overseas business steadily develops, and continuously enhances local operation 
capabilities
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Enhance overseas operation capabilities
Continuously optimize the overseas end-to-end supply chain management to 
improve the operation capabilities. By improving�1ye뀀m� nÀ m."　brÀ p
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Innovative flavors and high quality lead industry development

Category innovation: Gonglao ranked 
No.1 in chilled set yogurt category, and its 

newly launched flavored set yogurt series 

has received high praise from consumers.

Flavor upgrade: Changqing's new grain 
pop yogurt series focused on nutrition and 
deliciousness, driving significant growth 
in the chilled yogurt business.

Structur e optimization: Continuously 
expanded the high-end chilled milk 
category, leading th



Goat milk formula: Continuously expanding 
product portfolio, Kabrita and YouziXiaoyang 
meet consumers' refined feeding needs with 
differentiated formula advantages.

Jinlingguan: Flagship product “Zhenhu Bocui” 
pioneers the ultra-premium market with 
comprehensive nutrition, covering four major 
functional areas of breast milk nutrition: digestion 
and absorption, immune protection, cognitive 
development, and intestinal health, providing 
comprehensive and balanced nutrition for infants 
and young children.





In 2024, the market share of offline retail sales of cheese 
ToC business is about 19.1%, an increase of 1.5 percentage 
points from the previous year, of which the market share of 
traditional channel retail sales reached 26.4%.

Accelerated expansion of ToB business, achieving over 
20% growth

Multi-category layout of ToC business, with continuous 
increase in market share

The company continuously diversified its product matrix, 
offering products such as children's snacks, adult snacks, 
dining cheese and other products to meet the needs of 
consumers of different age groups under various scenarios.

By leveraging the advantages of domestic and international 
processing scale, the company promotes the 
implementation of deep milk processing, achieving full 
utilization of raw milk components to establish a certain 
cost advantage.

Actively grasp consumer trends, continuously enrich the 
product matrix of milk fat and cheese, continuously expand 
the professional customer base, and provide customers with 
master-level new products and innovative solutions.

Company Product

Data source: Nielsen, Company data

Milk powder and dairy products: Cheese business grasps consumer trends, 
both ToC and ToB businesses achieve steady growth

22





Business Outlook
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Total revenue to be 
RMBᷛ119 billion

Profit before tax to be 
RMBᷛ12.6 billion

2025
Business 
Strategy

2025
Business 
Outlook

Adhere to the corporate creed of "Yili is Quali� � ��iu"Y
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Yili achieved remarkable sustainable development results in 2024
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Yili's MSCI ESG rating has been further upgraded 
to AA level, reaching the highest rated dairy 
enterprise in China.

Company has pledged to strive to achieve the 
"Deforestation-free procurement" commitment 
by 2030, and will continue to promote supply 
chain traceability and sustainable material 
procurement.

Yili actively implements concept of "Green 
Leadership", collaborates with members of the 
"Zero - Carbon Alliance" and the "Global Low 
Water Footprint Initiative Alliance" to promote 
carbon reduction and water conservation

2024 Yili MSCI ESG 
rating upgraded to AA

Yili replied to CDP 
questionnaire for 
consecutive 5 years, and 
got B in “Climate Change”, 
“Forest”, and “Water ”

Yili achieved A
in information disclosure 
work evaluate by 
Shanghai Stock Exchange 
for 2023-2024
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Corporate culture
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Belief

“Yili” means the best quality

Vision

Be the most trusted global healthy food 
provider

Core Values

Excellence Accountability Innovation

Win-win Respect

The Spirit of Yili

Ownership 
mindset

Strong sense of 
responsibility

Powerful execution 
capability



Long-term Strategic Goals
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Continue to focus on the field of healthy food and lead the development of the industry based on the needs 
of consumers and by relying on the global technology innovation and R&D platform
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