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Disclaimer
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       This material is provided by the Inner Mongolia Yili Industrial Group Co., Ltd. (the "Company"). This 

presentation is a simple description, which is for general reference only, not a complete version. Material involving 

industry, strategy, vision and other forward-looking statements is not substantive commitment to investors. 

Investors should be aware of investment risks. Should there be any inconsistencies between Chinese and English 

versions, the Chinese version shall prevail. 
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About Yili
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• Yili ranks among the Global Dairy Top 5 and has sustained an undisputable position of No. 1 in Asia for 12 consecutive years. <LOL�LV�
&KLQD
V�ODUJHVW�GDLU\�SURGXFHU��RIIHULQJ�WKH�ODUJHVW�QXPEHU�RI�SURGXFWV��<LOL�KDV�QRZ�SXW�LQWR�SODFH�D�QHWZRUN�FRPSULVLQJ�D�JOREDO�UHVRXUFH�
V\VWHP��D�JOREDO�LQQRYDWLRQ�V\VWHP�DQG�D�JOREDO�PDUNHW�V\VWHP�LQ�UHJLRQV�ZKHUH�WKH�GDLU\�LQGXVWU\�LV�ZHOO�GHYHORSHG��7KHVH�UHJLRQV�LQFOXGH�
$VLD��(XURSH��WKH�$PHULFDV��DQG�2FHDQLD��<LOL�KDV�RYHU�������SDUWQHUV�GLVWULEXWHG�LQ����FRXQWULHV�DFURVV�VL[�FRQWLQHQWV��7KH�FRPSDQ\�RZQV����
5	'�DQG�LQQRYDWLRQ�FHQWHUV�DQG����SURGXFWLRQ�EDVHV��DQG�LWV�SURGXFWV�DUH�RQ�WKH�PDUNHW�LQ�PRUH�WKDQ����FRXQWULHV�DQG�UHJLRQV�

• :LWK�LWV�H[FHSWLRQDO�SURGXFW�TXDOLW\��OHDGLQJ�VHUYLFH�FDSDELOLWLHV�DQG�FRPSUHKHQVLYH�FDSDFLW\�IRU�VXVWDLQDEOH�GHYHORSPHQW��<LOL�LV�ZHOO�UHVSHFWHG�
DQG�UHFHLYHG�DPRQJ�JOREDO�HYHQW�RUJDQL]HUV��QDWLRQDO�DQG�ORFDO�JRYHUQPHQWV�DQG�WKH�SXEOLF��<LOL�ZDV�VHOHFWHG�WR�VHUYH�DV�WKH�H[FOXVLYH�VXSSOLHU�
RI�GDLU\�SURGXFWV�DQG�VHUYLFHV�DW�PDMRU�LQWHUQDWLRQDO�HYHQWV��LQFOXGLQJ�WKH�%HLMLQJ������2O\PSLF�*DPHV��WKH�([SR������6KDQJKDL�&KLQD��WKH�
*��������&KLQD��WKH�������WK�&,60�0LOLWDU\�:RUOG�*DPHV��WKH�%HLMLQJ������:LQWHU�2O\PSLF�*DPHV��DQG�WKH�+DQJ]KRX������$VLD�*DPHV��
<LOL�KDV�DOVR�EHFRPH�D�SDUWQHU�RI�WKH�:RUOG�(FRQRPLF�)RUXP��WKH�%RDR�)RUXP�IRU�$VLD��DQG�WKH�:RUOG�,QWHUQHW�&RQIHUHQFH��
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Core Business Revenue Segment Breakdown

7

RMB (million)
2024 1-3Q 2025 1-3Q

Revenue % Revenue % Growth rate

Liquid milk �������� ����� �������� ����� �����

Milk powder and milk products �������� ����� �������� ����� �����

Ice cream ������� ���� ������� ����� �����

Other products ���� ���� ����� ���� �����

Total 87,789 ������� 89,605 ������ 2.1%

'DWD�VRXUFH��&RPSDQ\�GDWD



Analysis of Profit Growth
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2025 Q1-Q3 Total Profit Growth Attribution
8QLW��PLOOLRQ�50%

11,880
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Cash Flow and Capital Expenditure

2,950 
2,223 

�«

��������4 ��������4

&DVK�SDLG�IRU�IL[HG�DVVHWV��
LQWDQJLEOH�DVVHWV�DQG�RWKHU�ORQJ
WHUP�DVVHWV

1HW�FDVK�IURP�WKH�VXEVLGLDULHV

��

8QLW��PLOOLRQ�50%

Net cash flow from operating activities Capital expenditure

13,870 

9,400 

��������4 ��������4

8QLW��PLOOLRQ�50%

'DWD�VRXUFH��&RPSDQ\�GDWD
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Corporate culture
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Belief

³<LOL´�PHDQV�WKH�EHVW�TXDOLW\

Vision

%H�WKH�PRVW�WUXVWHG�JOREDO�KHDOWK\�IRRG�
SURYLGHU

Core Values

([FHOOHQFH $FFRXQWDELOLW\ ,QQRYDWLRQ

:LQ�ZLQ 5HVSHFW

The Spirit of Yili

2ZQHUVKLS�
PLQGVHW

6WURQJ�VHQVH�RI�
UHVSRQVLELOLW\

3RZHUIXO�H[HFXWLRQ�
FDSDELOLW\



Thanks！


